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OUR BUSINESS

OVERVIEW
Manchester City achieved
record revenues in 2016-17 of
£473 million, and reported a
third consecutive annual profit
of £1.1 million over an adjusted
13-month period.
The Club continues to operate with zero financial
debt, with net assets of £678 million and the
wage/revenue ratio sits at a healthy 56%.

2016-17 Revenue

City rose one place to take fifth position in the
Deloitte Football Money League 2017 and,
according to Brand Finance, the Club’s brand
value passed the US$1 billion mark.

Change since 2015-16

£473m
+21%

According to the Premier League’s annual Match
Attender survey, Manchester City fans remain
positive about the Club; 98% of fans believe the
Club is heading the right direction, 97% agree
that it performs well in terms of its long-term
vision and 85% believe the Club is maintaining
its ethos and traditions.
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PERFORMANCE
Manchester City’s revenue figure
was a Club record-breaking
£473.4 million for the 2016-17
season, marking an increase of
21% from the previous season.
The two major contributory factors to this growth
were a 23% increase in commercial revenue
(to £218.0 million) and a 26% increase in
broadcasting revenue (to £203.5 million).
Matchday revenue (at £51.9 million) remained
broadly consistent with the previous year.
The 26% increase in broadcast revenue was
primarily driven by the new deal for televised
Premier League games which began this season,
and qualification for the FA Cup semi-final.
The wage/revenue ratio sits at a healthy 56%,
only a five percentage point difference from the
previous year.

The 2017 year-end changed from 31 May to
30 June, meaning that this reporting period
covers 13 months. This change was introduced
to better align the Manchester City financial year
with the growing number of entities in the Group.
It has had an adverse impact on the profitability
of the business, as there is generally little revenue
in June while costs continue to accrue. Despite
this, the Club has continued to post a profit of
£1.1 million on ordinary activities after taxation.
The Club rose one place in the Deloitte Football
Money League 2017, overtaking Paris SaintGermain to become the fifth biggest European
club by revenue, and remaining the second
biggest club in the Premier League by revenue.
According to Brand Finance, City’s brand value
passed the US$1 billion mark, a rise of 13%,
making it the sixth most valuable football brand
globally in 2017.
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BRAND VALUE
MANCHESTER CITY’S BRAND VALUE PASSES THE $1BN MARK,
MAKING IT THE SIXTH MOST VALUABLE FOOTBALL BRAND
GLOBALLY IN 2017

PERFORMANCE

TOP 6 MOST VALUABLE FOOTBALL BRANDS GLOBALLY
Rank

1
2
3
4
5
6

Club

Brand Value ($bn)

Manchester United FC
Real Madrid CF
FC Barcelona
Chelsea FC
FC Bayern München
Manchester City

1.7
1.4
1.4
1.2
1.2
1.0
Source: Brand Finance Football 50, June 2017

FAN PERCEPTIONS
OF THE CLUB

MANCHESTER CITY
REVENUE GROWTH

CLUB PROFITABILITY

SUPPORT FROM MANCHESTER CITY FANS FOR THE CLUB’S
PERFORMANCE OVERALL

21% INCREASE IN REVENUES IN 2016-17

A THIRD CONSECUTIVE YEAR OF PROFITS IN 2016-17
(BASED ON 13 MONTHS AS THE FINANCIAL YEAR-END CHANGES
FROM MAY TO JUNE)

£473.4

MILLION

PROPORTION OF MATCH ATTENDERS SURVEYED WHO
AGREE WITH THE FOLLOWING STATEMENT

98%
97%
85%
Heading in the right direction

Has a long-term vision

Maintains the ethos and
traditions of the club

Source: Premier League Match Attender Survey 2016-17
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GLOBAL VISION
Manchester City’s global presence
continues to grow, with local
offices in Manchester, London,
Abu Dhabi, New York, Melbourne,
Tokyo, Singapore and Shanghai.

Pep Guardiola
with His Highness
Sheikh Mansour
and Chairman
Khaldoon
Al Mubarak

In April 2017, City’s parent company, CFG,
purchased Uruguayan team FC Torque. The
investment enabled CFG to build on existing
connectivity in the country and helps to expand
the current options for identifying and developing
local Uruguayan and South American talent.
As part of the annual pre-season tour, the men’s
team travelled to China, visiting Beijing and
Shenzhen for showcase games against
Manchester United and Dortmund. Whilst in the
Far East, City players had a kickabout on the
Great Wall of China to launch the new 2016-17
away kit, and held a football festival for
thousands of fans. The derby match was
cancelled late on due to inclement weather,
but City finished 1-1 against Dortmund at the
Longgang Stadium in Shenzhen.

Aaron Mooy, formerly
of Manchester City and
Melbourne City, signed
for Huddersfield Town
in June 2017

CEO Ferran
Soriano addresses
City Football Group
staff following
the acquisition
of FC Torque
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GLOBAL VISION

Patrick Vieira at
Yankee Stadium

In June 2017 Manchester City player Aaron
Mooy was sold to Huddersfield Town for
a record-breaking fee, having signed from
sister-club Melbourne City the previous year.
During his two years at Melbourne City, Aaron
was part of the team alongside Australia’s
highest scoring player, Tim Cahill, that won the
FFA Cup, the Club’s first ever men’s silverware.
The victory took place in November 2016,
34 months after the team was acquired by
City Football Group. This timeline almost exactly
mirrors Manchester City, who won their first
trophy (FA Cup) 33 months after the acquisition
by Sheikh Mansour.

The success of Manchester City’s women’s team
was mirrored in Melbourne, where the W-League
side won the Champions Plate for the second
consecutive year. Since November 2016, the
team have trained in a dedicated W-League
wing of the City Football Academy, based upon
the same research-based philosophy and design
as the Manchester facility.
Across the Atlantic from Manchester, Patrick
Vieira completed his first season as Head Coach
of New York City FC (NYCFC), following two
years in charge of Manchester City’s Elite
Development Squad. The team will soon train in
a facility familiar to the Head Coach, when City
Football Academy New York is opened in early
2018. Under Vieira’s leadership, NYCFC finished
in fourth place, up 13 places from the previous
season, and in December 2016 star striker
David Villa was awarded MLS MVP.

Tim Cahill takes
the FFA Cup
trophy to the fans
in November 2016

City Football
Academy
New York
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GLOBAL VISION
MANCHESTER CITY’S
GLOBAL FOOTPRINT IN 2016-17

OFFICES
ABU DHABI

LONDON

MANCHESTER

MELBOURNE

NEW YORK

SHANGHAI

SINGAPORE

TOKYO

TOURS
BEIJING

CLUBS

COMMUNITY
PROJECTS
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BANDUNG

BARRANQUILLA

BEIJING

CAPE COAST

CAPE TOWN

KOLKATA

KUALA LUMPUR

MANCHESTER

MELBOURNE

MEXICO CITY

NEW YORK

SÃO PAOLO

SHENZHEN

MANCHESTER

MELBOURNE

NEW YORK

TORQUE

YOKOHAMA
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GLOBAL VISION
TOUR
The men’s team travelled to China
to take part in the International
Champions Cup (ICC) as part
of the annual pre-season tour.
Although inclement weather in
Beijing saw the game against
Manchester United called off at the
last minute, City went on to beat
Borussia Dortmund on penalties
in front of 30,000 fans in Shenzhen,
with UK TV viewers following the
game live on Sky Sports.
Since City’s last visit to China in 2012, the Club’s
activities in the country have increased
significantly. Today, City has an established and
rapidly growing fan-base, multiple digital platforms
(Sina Weibo, Miapopai, WeChat), including a
Chinese-language website (mcfc.cn), and a local
office. In October 2015, President Xi, known to be
a football fan, visited the City Football Academy
as part of a state visit to the UK.
The Club’s activities in the region have
accelerated following the US$400 million
investment by China Media Capital (CMC)
Holdings, creating a platform for Club and Group
activities across the region.
During the two-week tour, more than 50 million
impressions were made on City’s Chinese
content platforms. Mcfc.cn had its higher ever
engagement, as fans checked in to see Sergio
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Players attend a
football festival for
fans in Beijing

Agüero reveal the new away kit on the Great
Wall, plus a game of football tennis between star
players. Through CMC, David Silva and Raheem
Sterling were invited to take part in a promo for
reality TV singing show ‘Sing China’, watched by
more than 250 million people each episode.

Sergio Agüero on
the Great Wall of
China during the
pre‑season tour

Fans in Beijing and Shenzhen had the
opportunity to get up close to the team at a
series of events, including the City Football
Festival Beijing, attended by 3,000 people.
City is committed to giving back to the
community wherever it has a footprint. Whilst in
Beijing, the Club announced a three-year funding
commitment for a Special Olympics project as
part of Cityzens Giving, and 24 Young Leaders
were invited to a three-day Cityzens Giving youth
leadership training programme, helping to
ensure an ongoing and sustainable positive
community impact.
The Club’s Chinese partners capitalised on the
unique engagement opportunities offered with
the men’s team on the ground, with Didi
live-streaming a football challenge at the Great
Wall, watched live by 3 million people and
drawing in excess of 190 million page views.
New partners Valvoline and Whaley featured on
the newly revealed shirt at the ICC games, on
the sleeve and back-of-shirt respectively.
City Football Schools (CFS) have sent 17
coaches to eight different provinces in the last
12 months to work with 350,000 young people.
The coaches work with local coaches and
schools in select cities to raise standards across
the country in support of President Xi’s long-term
vision for the game.
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PARTNERS
In March 2017, Manchester City
became the first Premier League
team to take advantage of the shirt
sleeve asset, newly released by
the Premier League to its clubs,
when Korean tyre giant Nexen
Tire were announced as Official
Sleeve Partner for the men’s and
EDS teams.
The Club enjoyed significant commercial
success in the Asia Pacific (APAC) region, and
held the first ever APAC-specific partner forum in
Shanghai in 2016, attended by six of City’s new
Chinese partners. The Club’s second ‘Evening of
Innovation’ was held in Shanghai in March 2017,
offering an exclusive behind-the-scenes view of
City’s on-and-off-field developments.

Manchester City
became the first
Premier League team
to take advantage of
the shirt sleeve asset
with Nexen Tire

The women’s team celebrated new women’s
team-specific partnerships, with Manchester
Metropolitan University and with Pioneer Group.
The team now have a total of nine partnerships,
including seven shared with the men’s team.

Etihad Airways and Manchester City created a
new digital video series, produced by Vice
Media, called ‘City2City’, which received over
nine million views. The branded content explored
how grassroots football inspires, motivates and
shapes young lives, while examining fascinating
aspects of each city, focusing on Beijing, New
York, Paris and Mumbai.
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PARTNERS
SAP
New for the 2016-17 season,
SAP designed and created
the Premier League’s first fanfriendly interactive digital wall,
the #CityPulse Wall, featuring
touchscreen interface and video
display, located in City Square
– the social hub of the Etihad
Stadium in Manchester.
The #CityPulse Wall, powered by SAP HANA,
was designed to enhance the matchday
experience for fans and help change the way fans
access and consume football data, providing
them with access to data-driven insights,
real-time statistics and player profiles for every
player across Manchester City’s men’s, women’s
and Elite Development Squad (EDS) teams.
Through these insights, fans are able to analyse
their favourite players throughout the season and
dive deeper into tailored performance indicators
to get an in-depth look at how each Manchester
City player is performing on the pitch.
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SAP designed and
created the Premier
League’s first
fanfriendly interactive
digital wall, the
#CityPulse Wall

The #CityPulseWall Teaser video and Launch
video had very positive engagement on social
media, with more than 232,000 and 55,000
views respectively. The launch was covered in
various online publications, including Computer
Weekly and The Drum.
The Wall is located in the middle of City Square,
near the main entrance for transport links,
providing a perfect location for fan footfall. It has
become a part of the fans’ matchday experience,
creating an estimated number of 472,500
impressions during the 2016-17 season.
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PARTNERS
WIX
The partnership between Wix
and Manchester City went from
strength to strength in 2017.
In March 2017, Wix launched
a competition giving its Latin
American users the opportunity
to win a commercial for their
Wix-designed website, starring
Manchester City players.
During the ten-day campaign, more than 15,000
designs were submitted. The eventual winner,
Brazilian Gabriel Gargiulo Pacca, shot an online
commercial to promote his business featuring
four City stars – Brazilian trio Gabriel Jesus,
Fernandinho and Fernando and Spanish
teammate Aleix Garcia.
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Wix and Man City
shared values are
playing hard and
having fun

Natalie Rozenboim, Head of Brand Partnerships
at Wix. said, “One of the great advantages we
see in this partnership is how strong the
Manchester City team is in Latin America, a top
geography for Wix. In this campaign, we gave a
Wix user the chance of a lifetime – a commercial
for his business starring Manchester City
players. This is the kind of money-can’t-buy
experience that really makes the partnership
come to life for our users while also empowering
a small business. The resulting video highlighted
Wix and Man City’s shared values of playing hard
and having fun.”
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PARTNERS
WOLF BLASS

Special edition Blue
Label Manchester
City branded wine

In May 2016, leading Australian
wine brand Wolf Blass signed
a multi-year regional marketing
partnership with Manchester City,
making them Official Wine Partner
for Asia, Middle East and Africa
(MEA), and Mexico.
Using Manchester City and football as a
platform, Wolf Blass are working to demystify
wine in key territories and increase consumption
‘occasionality’. The partnership is also designed
to grow brand visibility in emerging markets, and
drive social media reach and engagement.
In the first year of the partnership, a three-month
co-branded marketing campaign was rolled out in
nine countries (Singapore, Indonesia, Philippines,
Myanmar, Malaysia, Thailand, Vietnam, Cambodia
and Laos) linking in-store purchase to digital
activity, with co-branded videos featuring City
players undertaking skills challenges.
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During the campaign, Wolf Blass’ Facebook
following increased by more than 60%, they
achieved over 6 million impressions via social
media posts, and grew consumer sales by
nearly 200% across South East Asia.
Wolf Blass has also released a special edition
Blue Label Manchester City branded wine.
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PARTNERS
HAYS
Hays’ and Manchester City’s
theme for the 2016-17 season
was ‘Match Your Ambition’, a
successful multi-channel campaign
designed to demonstrate the
clear connection between football
and recruitment.
The campaign included sponsorship of the team
line-up announcement on men’s matchday,
content offering a revealing look at the
professional ambitions of City players and staff,
and the creation of ‘Player CVs’ for City players.
Significant levels of engagement were generated
across Hays and Manchester City social
channels, driving further interest in the Hays
brand from City followers in the 33 countries in
which Hays operates.

Hays and Manchester
City continue to
demonstrate the
clear connection
between football
and recruitment

The programme featured senior City Football
Group and Hays executives discussing how the
relationship is much more than a conventional
sports sponsorship, offering behind-the-scenes
insight into how the partnership came about,
and showing how Hays is activating around
the world.

In April 2017 City and Hays were the focus of
CNBC’s Marketing Media Money programme on
Sponsorship in Sport, which was distributed
across the CNBC World network and broadcast
more than 350 times globally.
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PEOPLE

94% of City staff
are proud to tell
others that they
work at the Club and
82% felt this was a
‘great place to work’

Manchester City was the only
sports company recognised in the
‘Best Workplaces (Large)’ category
by the Great Place to Work
Institute in its 2017 report, ranking
in 25th place, four positions higher
than the previous year.
94% of City staff said they were proud to tell
others that they work at the Club and 82% felt
this was a ‘great place to work.’ The results
showed an 88% favourable response regarding
Manchester City’s approach to equality and
diversity. The Club also performed higher than
many of the world’s best workplaces in relation
to statements around CSR activity and unique
perks and benefits for staff.
A new wellness scheme, ‘Be City’, was
introduced, offering staff a number of new
initiatives including the provision of yoga
sessions, a weekly fitness bootcamp and free
healthy food at breakfast and lunch. In addition,
the Club held a series of special events including
matchday screenings for the men’s team,
women’s team and EDS games with expert
half-time talks. External speakers were welcomed
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to City Football Academy for International
Women’s Day, and to help celebrate the history
of the Club. Staff were also granted exclusive first
access to The Tunnel Club, our latest hospitality
offering, to sample the food and service. Their
feedback was taken into account in the official
development plans.
Eight staff were awarded the ‘Captain’s Club’
award, a monthly award given for high
achievement and presented by team captains
Vincent Kompany and Steph Houghton.
Four staff received their long service award
having reached the milestone 20-year service.
As at the end of June 2017, 48 staff have been
with Manchester City for between 10 and
19 years, and 13 staff for more than 20 years.
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PLACES

The City Football
Academy hosts 40
hours of community
football every week

Almost three years on from
its opening, the City Football
Academy won three awards at
the RIBA 2017 Awards – the RIBA
North West Award, RIBA North
West Sustainability Award and
RIBA North West Client of the Year.
Environmental efficiency remains a focus, and in
2016-17 the site maintained 0% waste to landfill
and reduced use of mains sourced water by 83%
due to increased recycling and drawing of waters
from the bore-hole. Energy consumption was
reduced across the Etihad Campus: by 60% in
the City@Home and City Store buildings following
further expansion of LED lights to replace
conventional lighting, and by 20% in the Etihad
and Academy Stadia following optimisation of the
changed floodlighting schedule.
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Energy consumption
was reduced across
the Etihad Campus

Community access is an important part of the
City Football Academy (CFA). In addition to 40
hours of community football activity on-site each
week, the facility is host to monthly supporter
club meetings, fundraising events and local
residents’ meetings.
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PEOPLE AND PLACES

EQUALITY AND DIVERSITY
PARTNERS

CITY PEOPLE

ENVIRONMENTAL COMMITMENTS

RECOGNITION FOR CITY AS A GREAT PLACE TO WORK

MANCHESTER CITY’S FOCUS ON RECYCLING AND
ENERGY EFFICIENCY

TOP 30

MANCHESTER CITY IS COMMITTED TO TACKLING
DISCRIMINATION IN ANY FORM, WORKING WITH
A RANGE OF DIVERSITY PARTNERS

The only sports company recognised in the ‘Best
Workplaces (Large)’ category by the Great Place
to Work Institute in its 2017 report

0%

Proportion of waste that
goes to landfill

83%

82%

CFG staff say that taking everything
into account this is a great place
to work

94%

Staff say they are proud to tell others
that they work at CFG

91%

60%

Reduction in energy consumption
following further expansion of
LED lights to replace conventional
lighting in City@Home and City
Store buildings

20%

UK employees are members
of the corporate cash plan,
offering health, fitness, wellbeing
and insurance benefits

Reduction in energy consumption following
optimisation of time the floodlights at the
Etihad Stadium and CFA Academy Stadium
are turned on

Source: Great Place to Work Institute, Manchester City

42 Visit annualreport2017.mancity.com

Reduction in mains-sourced water at
CFA, due to increased recycling and
drawing of waters from bore hole

Source: Manchester City
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